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The interconnected realms of migration, diaspora, and international business intersect in multifaceted 

ways, shaping global trade and investment dynamics as well as socioeconomic landscapes (Kotabe et al., 

2013; UNECE, 2021). Migration, driven by factors such as economic opportunity, geopolitical conflicts 

and wars, and environmental change, is prompting significant demographic shifts and labour market 

transformations worldwide. These changes influence international entrepreneurship, trade, investments 

and remittance flows taking place both in and in-between host and home countries; as a result, business 

landscapes and actors as well as institutions around them evolve (Elo, Täube & Servais, 2022; David & 

Schäfer, 2022). Today, remarkable economic flows and business-related interdependencies are 

demonstrated across host and home countries.  

Diasporas, formed by migrant communities dispersed across borders, serve as conduits for cultural 

exchange, investment, and knowledge transfer between origin and destination countries. These 

transnational networks play pivotal roles in fostering trade, entrepreneurship, and innovation, facilitating 

cross-border collaborations, knowledge transfer, off-track business models, and market expansions (Elo 

& Minto-Coy, 2018).  

For the migrants themselves, the migration process entails several challenges, such as learning host 

country language, recognition of their skills in the new place, as well as potential discrimination and 

alienation (Ivanova-Gongne et al., 2021; David et al., 2023). At the same time, migrants possess 

particular entrepreneurial and business potential both for the receiving country’s business environment, 

as well as for the global business environment, leveraging their increased agency in dealing with 

adversities, transnational connections, as well as increased cross-cultural competences. Migrants’ 

intercultural and linguistic competences, as well as the ability to switch between cultural interpretative 

frames and schemas (see Ivanova-Gongne, 2015) may provide them with particular in-between 

advantages (Riddle & Brinkerhoff, 2011; Brinkerhoff, 2016). Yet, limited linguistic skills in the host 

country language may act as a liability and diminish their self-perceived power in business interactions 

(Ivanova-Gongne et al., 2023). 

In addition to the multifaceted roles played by migrants and diasporans in international business, it is 

crucial to recognize the significant contributions of family businesses within this context. Family 

businesses, which constitute a substantial portion of the global economy (Birdthistle & Hales, 2023), 

operate within the nexus of migration, diaspora, and international commerce (Kalhor & Yassine, 2021). 



These enterprises often rely on familial ties and networks across borders to facilitate market entry 

(Arregle et al., 2021) and navigate cultural nuances (Sharma, 2004). By utilizing the expertise and 

connections of migrant or diaspora family members, these businesses effectively bridge the gap between 

origin and destination countries (Long, 2014; Elo, 2024), contributing to economic development and 

cross-cultural exchange. Understanding the dynamics of family businesses within the broader framework 

of migration and diaspora engagement in international business is essential for fostering inclusive growth 

and sustainable development on a global scale. 

Beyond impacts such as trade and investments, migrants and diasporans also serve global economy as 

an important talent pool. In the realm of international business, migration and diaspora engagement 

influence business strategies related to talent acquisition, market penetration, and global supply chains. 

Companies harness diaspora networks for innovation capacity, market insights, language skills, and 

cultural competencies, leveraging diverse perspectives to navigate complex international markets 

(Rabbiosi et al., 2023). Furthermore, diaspora entrepreneurs contribute to economic development 

through transferring technology, knowledge and ideas, entrepreneurial investments, social and 

institutional remittances, learning and job creation in both home and host countries (Minto-Coy, Elo & 

Chrysostome, 2019).  

Challenges related to brain drain, social integration, political instability, gender discrimination, and 

growing inequalities underscore the complexities inherent in migration and diaspora engagement for 

businesses. Navigating these dynamics requires nuanced approaches that recognize the diverse 

experiences and contributions of migrants and diaspora communities while addressing socioeconomic 

disparities and fostering inclusive business on a global scale. The success of both economic and social 

integration into the host country and its business environment, depends both on the agency of the 

integrating individual and on adaptations in the host society. However, achieving this goal can be 

challenging in the presence of existing prejudice and stereotypes in the host society. A business context 

that provides linguistic, cultural, racial, religious, and gender inclusion and supports social capital 

development while encouraging switching between a variety of cultural frames represents one of the 

challenges (Welter, 2011). Virtual reality (VR) for instance may act as a promising tool that can 

overcome the limitations of stereotyping and empower the development of cross-cultural competences 

among individuals of various backgrounds, both amongst migrants and local society. Hence, updated 

approaches are needed to explore antecedents, processes and outcomes contributing to sustainable 

development and capacity development. 

The special issue welcomes conceptual papers, quantitative and qualitative empirical papers as well as 

country-comparisons on these themes. 

The following list illustrates possible topics that would be welcomed in the special issue: 

• Host and home country economic and business interdependencies, resource flows and patterns 

• Migration and diaspora effects on trade, investment, country/regional competitiveness and 

business landscapes/entrepreneurial ecosystems 

• Evolving types of global business actors, understanding their virtual/online forms and the role 

of technology 



• Diasporans and diaspora networks bridging large psychic distances in international business 

• International entrepreneurial orientation, aspirations and international business strategies 

• Migrant entrepreneurs’ social, cultural and linguistic capitals 

• Strategies for overcoming adversities and fostering migrant/diasporic agency in global business  

• Determinants and dynamics related to migrant- and migrant family business internationalization 

• Diversity programs for overcoming stereotyping of migrants as business actors 

• Use of emerging technologies, such as VR, in addressing stereotyping of migrants  

• Multilevel analysis covering micro-to-macro frameworks and dynamics 

 

Guest editors 

Prof. Maria Elo, University of Southern Denmark, Denmark 

Prof. Maria Ivanova-Gongne, Åbo Akademi University, Finland 

Dr. Alexandra David, Institute for Work and Technology, Westfälische Hochschule, Germany 

Prof. Ilia Gugenishvili, Åbo Akademi University, Finland 

Dr. Elham Kalhor, University of Southern Denmark, Denmark 

 

Submission information 

See authors guide with the link below: 

 https://journals.lib.unb.ca/index.php/JCIM/about/submissions#authorGuidelines 

  

Length of papers 

15.000 words maximum (in general this means 30 pages single space maximum) 

   

Deadline for submissions 31.12.2024, final publication planned for June 2025 

 

References 

Arregle, J. L., Chirico, F., Kano, L., Kundu, S. K., Majocchi, A., & Schulze, W. S. (2021). Family firm 

internationalization: Past research and an agenda for the future. Journal of International 

Business Studies, 52(6), 1159-1198. 

Birdthistle, N., & Hales, R. (2023). The Family Business–Meaning and Contribution to Global 

Economies. Attaining the 2030 Sustainable Development Goal of Good Health and Well-

Being, pp. 13–25. 

Brinkerhoff, J. M. (2016). Institutional reform and diaspora entrepreneurs: The in-between advantage. 

Oxford University Press. 

Elo, M. (2024). Diaspora and Migrant Business Families. In Howorth, C. & Discua Cruz, A. (eds.) 

Elgar Encyclopedia of Family Business (pp. 138-143). Edward Elgar Publishing. 

https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fjournals.lib.unb.ca%2Findex.php%2FJCIM%2Fabout%2Fsubmissions%23authorGuidelines&data=05%7C02%7Cmelo%40sam.sdu.dk%7Ca65b0d5cadb444a7b89e08dc60395eaf%7C9a97c27db83e4694b35354bdbf18ab5b%7C0%7C0%7C638491046726930271%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=DbpmSvDsC2tcYW7durK9t0qanXHC2tULzEs8vNyTtJ8%3D&reserved=0


Elo, M., & Minto-Coy, I. (2018). Diaspora networks in international business. Cham: Springer. 

Elo, M., Täube, F. A., & Servais, P. (2022). Who is doing “transnational diaspora entrepreneurship”? 

Understanding formal identity and status. Journal of World Business, 57(1), 101240. 

David, A., & Schäfer, S. (2022). Spatial perspectives on migrant entrepreneurship. ZFW–Advances in 

Economic Geography, 66(3), 131-136. 

Ivanova-Gongne, M. (2015). Culture in business relationship interaction: an individual perspective. 

Journal of Business & Industrial Marketing, 30(5), 608-615. 

Ivanova-Gongne, M., Barner-Rasmussen, W., Torkkeli, L., & Elo, M. (2023). Language in intercultural 

business interactions: A self-perceived power perspective. Industrial Marketing 

Management, 115, 312-326. 

Ivanova-Gongne, M., Lång, S., Brännback, M., & Carsrud, A. (2021). Sensemaking by minority 

entrepreneurs: Role identities and linguistic embeddedness. Journal of Small Business & 

Entrepreneurship, 1-24. 

Kalhor, E., & Yassine, S. (2021). Internationalisation and family and non-family governance of 

businesses in developing countries: a comparative study in Egypt, Madagascar, Morocco 

and Turkey. European Journal of International Management, 16(2), 276-293. 

Kotabe, M., Riddle, L., Sonderegger, P., & Täube, F. A. (2013). Diaspora investment and 

entrepreneurship: the role of people, their movements, and capital in the international 

economy. Journal of International Management, 19(1), 3-5. 

Long, J. C.  (2014). Diasporic Families: Cultures of Relatedness in Migration, Annals of the 

Association of American Geographers, 104:2, 243–252, DOI: 

10.1080/00045608.2013.857545 

Minto-Coy, I., Elo, M., & Chrysostome, E. (2019). Transnational diaspora remittances and capacity 

building in developing and transition countries: A contextual analysis in Caribbean 

islands and central Asia. Capacity Building in Developing and Emerging Countries: 

From Mindset Transformation to Promoting Entrepreneurship and Diaspora 

Involvement, 205-242. 

Rabbiosi, L., Di Lorenzo, F., Phene, A., & Almeida, P. (2023). Non-Ethnic Inventor Sourcing of 

Immigrant Knowledge: The Role of Social Communities. In The Palgrave Handbook of 

Global Migration in International Business (pp. 433-461). Cham: Springer International 

Publishing. 

Riddle, L., & Brinkerhoff, J. (2011). Diaspora entrepreneurs as institutional change agents: The case of 

Thamel. com. International Business Review, 20(6), 670-680. 

Terstriep, J., David, A., Ruthemeier, A., & Elo, M. (2023). The role of embeddedness of migrant start-

ups in local entrepreneurial ecosystems during the COVID-19 crisis. Journal of 

comparative international management, 26(1), 1-34. 

UNECE (2021) Leveraging diaspora for innovation for sustainable development, available at 

https://unece.org/economic-cooperation-and-integration/news/leveraging-diaspora-

innovation-sustainable-development , United Nations, 15 June 2021 

Welter, F. (2011). Contextualizing entrepreneurship—conceptual challenges and ways 

forward. Entrepreneurship theory and Practice, 35(1), 165-184. 

https://unece.org/economic-cooperation-and-integration/news/leveraging-diaspora-innovation-sustainable-development
https://unece.org/economic-cooperation-and-integration/news/leveraging-diaspora-innovation-sustainable-development

