
1 
 

 

                                                          

                                                                  

Invitation to contribute:  

New Concepts, Theories and Practices in  

International Entrepreneurship & International 

Enterprises  

Edited by  

Amir Forouharfar (PhD) 

 

This contributed volume will be a selection of chapters by diverse academics, scholars, researchers, 

educators, and experts from a wide range of disciplines, who address different aspects of 

International Entrepreneurship. Thus, we seek unpublished and original contributions from eminent 

experts in International Entrepreneurship from around the world. The book targets an academic, 

professional, and intellectual audience who seek new knowledge of this arena. Hence, the book 

intends to cover a wide scope of theories, applications, conceptualizations, formulations, usages, and 

developments in International Entrepreneurship to be used as a reference textbook. 

 

This book will be submitted to Springer for publication. Previous books based on similar call for 

chapters have been published by Springer in their book series recently indexed by ISI and/or 

SCOPUS. All  chapters  will  undergo  a  full  double-blind  peer review process (with reviewers 

selected from inside and outside of the volume contributors), as well  as  plagiarism  check  to  verify  

the  originality  of  written  work,  and  the  final  decision to include any chapter will be dependent 

on criteria established by the volume editor and Springer. Below are listed the tentative sections and 

chapters (the topics for book chapters could be related, though not limited, to the following 

themes):  
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 Developing an International Entrepreneurship mindset 

 International entrepreneurs’ characteristics and psychology  

 International Entrepreneurship and its prerequisites 

 International Entrepreneurship strategies  

 International Entrepreneurship and the industry type  

 International Entrepreneurship barriers and facilitators  

 Human resources management & International Entrepreneurship 

 International Entrepreneurship and tackling international environment problems 

 International Social Entrepreneurship 

 Creating & fostering International Entrepreneurship: methods, theories and practices 

 International Entrepreneurship ecosystem 

 Financial outcomes of International Entrepreneurship 

 Corporate Social Responsibility (CSR) and International Entrepreneurship 

 Acquisition of competitive advantage by/via International Entrepreneurship 

 The International Entrepreneurship process 

 Contextual International Entrepreneurship within economies, states, regions, continents, 

sectors, etc. 

 International Entrepreneurship and responsible innovation 

 International Entrepreneurship knowledge and competency development  

 Knowledge workers & International Entrepreneurship 

 Models & examples of International Entrepreneurship 

 The challenges of International Entrepreneurship 

 International Entrepreneurship: acquisition and definition 

 The knowledge‐based International Entrepreneurship 

 Corporate governance and International Entrepreneurship 

 Organizational leaders and International Entrepreneurship 

 Organizational culture and International Entrepreneurship 

 How organizational internal/external environments affect International 

Entrepreneurship 

 Nurturing,  upscaling and disseminating the International Entrepreneurship capabilities, 

ideas and practices 
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 International Entrepreneurship in the digital age 

 Global networking for the intention of International Entrepreneurship development  

 International Entrepreneurship in the public sector 

 Networks economy and International Entrepreneurship 

 The internationalization process of Born Globals (BGs) 

 International New Ventures (INVs) development/ lifecycle/success/failure  

 Enablers/deterrents of internationalization 

 Politics and International Entrepreneurship 

 

 

A  chapter  submission  should  be  based  on  rigorous  theoretical, analytical, or empirical  research, 

and case studies,  in  order  to  analyze  and  discuss  some  aspects  of  International 

Entrepreneurship in groundbreaking arenas (APA Reference Style, but no word count limits).   

The deadline for submission of a book chapter is:  

If  you  are interested  in  submitting  a  book chapter,  please  express  your  interest  by  proposing  

a  title  at  first, specifying the related themes (though not limited to the above themes), and then  

proceed  to  submit  your  book chapter  (before  the  above  deadline),  and  forward  your  title, 

manuscript,  and  any  queries  to:  amir.forouharfar@gmail.com . The manuscript submission 

should be accompanied by a cover letter including all author affiliations and the chapter title and the 

related themes, stating that the manuscript has not been submitted or published elsewhere.   

- End of December 2023. 
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