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Description  
 
The International Journal of Entrepreneurship and Small Business (IJESB) has recently 
published several articles about migrant entrepreneurship and internationalisation. The 
purpose of this special issue is to continue and extend this academic dialogue about 
entrepreneurship, migration and family in peripheral contexts as dimensions that can 
influence new business creation, internationalisation and socio-economic development. 
Peripheral contexts often create pressures to internationalise and to find alternative 
entrepreneurial strategies and resources. This special issue aims to foster further 
understanding of these topics, which are of increasing relevance around the world.    

 
Peripheral contexts are often disadvantageous, e.g. being constrained by the shortage of 
customers, the lack of physical and human resources, the higher cost of imported raw 
materials, obstacles in terms of logistics and the scarcity of international networks (e.g. Dana, 
1996; Freiling, 2008; Sandberg, 2013). In addition, many peripheries face severe problems of 
brain drain as urbanisation and migration absorbs the young potential elsewhere. 
Furthermore, novel challenges arrive as the crisis-driven migration wave reaches these areas 
and creates a need to integrate newcomers into the local economies and societies (e.g. 
Heikkilä et al. 2015). However, to understand the challenges of business development in 
peripheral contexts, it is necessary to explore three main interconnected elements: 
entrepreneurship, migration, and family.  

   
Entrepreneurship – understood in a broad sense (such as at societal, organisational and/or 
individual levels) – represents an important element of economic growth and development 
(e.g, Dana, 2011) because it refers to the mobilisation of physical, human and social 
resources for detecting, creating and developing opportunities (Ardichvili, Cardozo & Ray, 
2003; Muzychenko, 2008) and taking risks (Knight, 1921; Zahra, 2005). In this sense, 
entrepreneurship means the ability of a society, existing firms or individuals to create new or 
expand existing economic activities, often internationally (Acs, Dana & Jones, 2003; Moen & 
Servais, 2002) and under difficult conditions (Hitt, Ireland, Sirmon & Trahms, 2011). 
Therefore, entrepreneurship in peripheral contexts can be better understood by linking two 
additional phenomena: migration and family.   
 
The context of periphery in which entrepreneurs and firms dwell may affect the birth, 
development, growth and mortality of a firm. Beyond the traditional overlooked importance of 



a single entrepreneur, the entrepreneurial teams and families in business go about creating 
more than one business over time (Discua Cruz, Howorth & Hamilton, 2013), often 
responding to migration processes and changing institutional conditions (Fernandez Perez & 
Lluch, 2016). Moreover, contextual, seasonal or other value creation limitations may not allow 
a classic ongoing single figure in entrepreneurial activity (Rosa et al., 2014). The result of 
such dynamics is often embedded in the formation of entrepreneurial enclaves in peripheral 
areas (Johannisson et al., 2007) with greater effect on regional development. 

  
Migration is a challenge and opportunity shaping peripheral entrepreneurship and 
development (e.g. Kalantaridis, 2010; de Lange, 2013). Migration is a cross-action element 
that may accelerate the economic and social development of a peripheral context (Dana, 
1991; de Lange, 2013; Riddle, 2008). International migration may not only reduce the impact 
of brain drain by attracting new human resources serving as valuable input for existing firms, 
but could also be considered as a potential entrepreneurial resource and change agent 
(Riddle & Brinkerhoff, 2011). For instance, migrants and their access to diaspora networks 
provide multiple positive effects on venturing and international business (e.g. Elo, 2015; 
Sandberg & Jansson, 2014).  
 
Furthermore, local families – because of their embeddedness in a region and their function as 
source and recipient of social traditions, culture and values – may also perform as an 
important entrepreneurial function (e.g., Basco, 2015). In particular, local socio-cultural 
embeddedness and family networks may assist the survival of new firms (Littunen, 2000). 
Therefore, both indigenous and migrant people may – independently or in combination – be 
the source of entrepreneurial activities accelerating the economic dynamism of peripheries 
through the creation of new and more global firms or the expansion/internationalisation of 
existing firms (cf. Madsen & Servais, 1997; Riddle, Hrivnak & Nielsen, 2010; Elo et al., 2015).  
 
We welcome qualitative as well as quantitative and mixed methodologies, as long as they are 
well grounded in the literature. Please refer to the following articles: 
 

 Dana, L.P. & Dumez, H. (2015) “Qualitative Research Revisited: Epistemology of a 
Comprehensive Approach,” International Journal of Entrepreneurship & Small Business 
26 (2), October 2015, pp. 154-170. 

 Dana, L.P. & Dana, T.E. (2005) “Expanding the Scope of Methodologies Used in 
Entrepreneurship Research,” International Journal of Entrepreneurship & Small Business 
2 (1), 2005, pp. 79-88. 

 
 
Subject Coverage 
Some examples of relevant themes and research questions that might be considered include, 
but are not limited to, the following: 
 

 How do context and place influence entrepreneurship and a firm’s development, also 
internationally? For example, demanding business environments and locations, such as 
peripheral, emerging and remote areas, Arctic and Nordic business environments, rural 
countryside locations, islands and small island states-realities, and limitations of small 
nation states.  

 How can context enable and foster entrepreneurial business and strategies through 
institutional frameworks, support systems and paths for developing entrepreneurship? 

 How does the type and form of entrepreneurial activity influence venture survival and 
growth? For example, can non-ideal business context and non-mainstream businesses, 
such as seasonal business, niche markets, unusual life-style ventures, socio-cultural 
ventures, social entrepreneurship, diaspora entrepreneurship, transnational multi-actor 
partnerships and other portfolio entrepreneurship-solutions generate new strategies? 

 How does in- and out-migration influence the entrepreneurial landscape?  

 What is the role of embeddedness in local, glocal and global networks for 
entrepreneurship and expansion? How can multi-ethnic and international embeddedness 
enhance entrepreneurship and growth? 

 What kind of business models, coping strategies and best practices, or failures and 
success stories, can be identified for internationalisation and growth, high psychic 
distances, logistical and virtual business solutions? 

 Who are the people – the entrepreneurs and families – behind entrepreneurship? Why do 
entrepreneurs choose to do business in a peripheral context? Comparisons and analysis 
of types of entrepreneurs and their backgrounds, such as historical, local, virtual, minority, 
migrant, multigenerational diasporans, transnational and cosmopolitan diaspora. 



 What kind of roles do family and the ethno-cultural setting have and how do they 
influence entrepreneurial businesses? How are family, business strategy and business 
development across countries managed for growth and prosperity? 

 
 
Notes for Prospective Authors 
Submitted papers should not have been previously published nor be currently under 
consideration for publication elsewhere. (N.B. Conference papers may only be submitted if 
the paper has been completely re-written and if appropriate written permissions have been 
obtained from any copyright holders of the original paper). 
 
All papers are refereed through a peer review process. 
 
All papers must be submitted online. Please read our Submitting articles page. 
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Submission of manuscripts: 30 June, 2016 
 
Notification to authors: 31 August, 2016 
 
Final versions due: 31 October, 2016 
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